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Teenaged “Unknowns” Are “Star-Crossed 
Lovers” In Zeffirelli’s Romeo And Juliet 


Italian director Franco Zeffirelli stunned the screen world 
when he cast two virtual unknowns to play the “star-crossed 
lovers,” in Zeffirelli’s ROMEO AND JULIET, a BHE Film for 


Paramount Pictures, opening .... 


From 300 youngsters auditioned 
during more than three months, 
the director chose 17-year old Leon- 
ard Whiting and 15-year old Olivia 
Hussey who became the youngest 
performers ever to play the roles 
professionally. 

Whiting is a handsome London 
lad who finished school only two 
weeks before beginning the film. 
He played the Artful Dodger in the 
long-running London musical “Oli- 
ver!” for 18 months, and for 13 
months appeared in the National 
Theatre production of Congreve’s 
“Love for Love,’ which toured 
Moscow and Berlin. 

Miss Hussey, age 15, is the 
daughter of an Argentine opera 
singer and an English mother. She 
has been in England for seven 
years, and until a week before 
starting Zeffirelli’is ROMEO AND 
JULIET was playing a schoolgirl 
in the London stage hit, “The Prime 
of Miss Jean Brodie.” 

“They are exactly what Shake- 
speare would have wanted,” ac- 
cording to Zeffirelli. “This is a 
young persons’ ‘Romeo and Juliet.’ 
The kids in the story are like teen- 
agers today: they don’t want to be, 
and yet they are, involved in adult 
hates and wars.” 

“Zeffirell’s ROMEO AND 
JULIET is an English language 
film, photographed in Technicolor. 
Franco Brusati adapted Shake- 
speare’s play for the screen, re- 
taining all the great moments and 
speeches but translating much of 
the rest—particularly dialogue 
which makes Shakespeare difficult 
for audiences—into action. 

“It is the essence of Shakespeare, 
told in film terms,” explains the 
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Still #R&I10 
LEONARD WHITING is a 
young Londoner, who although 
only 17 years old, had four 
years of experience on the Lon- 
don stage and in television. The 
Franco Zeffirelli Production of 
ROMEO & JULIET, a BHE 
Film for Paramount Pictures, 
which opens ........ at the 
sts aeeemereke theatre, is his first 
motion picture. It is a resound- © 
ing success. 
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director, ‘what Shakespeare might 
have done himself had he been 
able to visualize his play in the 
quick-moving medium of the cin- 
ema.” 

The Italian nature of the story 
of Romeo and Juliet is emphasized 
by the settings by Renzo Mongiar- 
dino and costumes by Danilo 
Donati. Long before Shakespeare’s 
tragedy was first performed in 
1597, the names of the youthful 
lovers first appeared in a story 
told in Italy by Luigi da Porto 
about 1530, and later, in 1554 in 
one by Matteo Bandello. A French 
version of the latter gave rise to 
Arthur Brooke’s long poem “The 
Tragical History of Romeus and 
Juliet” which appeared in England 
in 1562 and was known to Shake- 
speare. In choosing his back- 
grounds, Zeffirelli shot exteriors in 
the Da Porto-Bandello periods, in 
the Romanesque church of Tus- 
eania and in the Tuscany hill town 
of Pienza, built by Pope Pius II in 
the mid-16th Century to memorial- 
ize the village of his birth. 

Zeffirelli, himself a talented de- 
signer, is an authoritv on Shake- 
speare. He directed a celebrated 
“Romeo and Juliet” at London’s 
Old Vic in 1960, which crossed the 
Atlantic and delighted the United 
States. Next came “Othello” at 
Stratford-on-Avon, with John 
Gielgud, Verdi’s opera “Falstaff,” 
based on Shakespeare’s “The Merry 
Wives of Windsor,” staged for the 
Metropolitan Opera, New York; 
his Italian-language “Romeo and 
Juliet” staged in Rome; and two 
years ago “Much Ado About Noth- 
ing” for England’s National 
Theatre. 
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OLIVIA HUSSEY, at the tender 
age of fifteen, a shy petite 
brunette beauty of Argentine- 
English parentage. Chosen 
for international screen star- 
dom by director Franco Zeffi- 
relli from more than 300 
eandidates to portray Juliet in 
his new Technicolor English 
language Production of RO- 
MEO & JULIET, a Paramount 
Pictures Presentation of a BHE 
Film. In Technicolor it opens 
Sifeaousties at the ...... theatre. 


“Youngest” To Portray “Romeo And Juliet” 


The stars of the Franco Zeffirelli 
Production of ROMEO AND 
JULIET, a BHE Film for Para- 
mount Pictures, features the 
youngest performers ever to pro- 
fessionally play Shakespeare’s star- 
crossed lovers. Starring in the mo- 
tion picture, which opens ................. 

Oe RD ha ean Theatre 


are 17-year-old Leonard Whiting 
and 16-year-old Olivia Hussey. 


The young British performers 
are the latest in a long line of dis- 
tinguished actors and actresses to 
play on stage and screen in what 
is one of the most popular tragedies 
in the history of theatre. 


Shakespeare Is A 
Modern Playwright 


by Leonard Whiting 


Everybody thinks that life must 
be totally different now that I had 
this great break in the Franco 
Zeffirelli Production of ROMEO 
AND JULIET. 


The great break is true enough 
and it was a wonderful opportunity. 
Especially since I never thought of 
myself as a romantic actor. 

But what always puzzles me is 
the way people think and talk about 
Shakespeare. A sort of veneration 
cult. Above the world and above the 
clouds. 


I don’t think Shakespeare would 
have liked that. He must have been 
a very earthy, human man along 
with his great dramatic gift. I think 
he would have liked the way Franco 
Zeffirelli made ROMEO AND 
JULIET. Zeffirelli often said to me 
that Shakespeare is such a genius 
that the biggest mistake is to make 
some kind of stone effigy of him— 
ee his work must pulsate with 
life. 

I used to sing with a group called 
the Four Tunes when I was twelve. 
I liked it then. I wouldn’t like it 
now. There’s so much more in act- 
ing. I want to get back to the stage 
sometime soon and learn a_ lot 
more than I know now. 


One thing that most people mis- 
understand is that acting is a job 
like everything else. For a film you 
get up at six, like you might be 
going to a factory. You have got 
to keep in shape to make it. I love 
parties but it knocks me out if I 
stay up late if there is work the 
next. morning, so I have cut that 
out. 

One other thing. It would have 
been harder if somebody other than 
Olivia Hussey had been playing 
Juliet. She was a big help. We 
understood each other and got 
along perfectly, even when we had 
spats. “Romeo and Juliet” a Para- 
mount Picture in Technicolor opens 
Nae Serene ane at the ........ Theatre. 


Playing Juliet 
Fantastic Experience 


by Olivia Hussey 


It’s hard to believe that playing 
Juliet is something that was real. 

When I showed up for the first 
audition with Franco Zeffirelli and 
there was a room filled with pretty 
blue-eyed blondes, I wanted to 
leave. I was so nervous I fluffed 
everything—and I only had eight 
lines to do. It was the death scene 
in the play, and I just couldn’t re- 
member anything. I had a sort of 
relieved feeling when I knew my 
chances were gone. 

I couldn’t believe it when I was 
called back. This time I had to do 
the baleony scene. That’s when I 
met Leonard Whiting. I thought, 
“Oh, he would make a_ nice 
Romeo.” But I knew I wouldn’t be 
playing with him even if he was 
lucky and got the part. Then it all 
happened, and suddenly I was 
working in Italy. 

Zeffirelli is a lovely man. He 
used to bully me and I would bully 
him back. We had a fight when he 
gave me a 75-year-old chaperone 
in Rome, and stopped me from ever 
going out at night. Then he 
wouldn’t let me go swimming if 
the sun was out. He said one speck 
of tan would spoil everything. It 
was maddening to squat under an 
umbrella and watch other people 
in the water. But I found I would 
rather have Zeffirelli say “You’re 
stupid” than for any other director 
to say “You’re wonderful.” 

Visiting America was great fun. 

t was what I have always wanted. 
I haven’t thought much yet about 
a Hollywood picture, but I wouldn’t 
mind. I don’t want to do another 
classic sort of role, not for a long 
time. Something very modern, and 
maybe something with music. 
“Romeo and Juliet” a Paramount 
Picture in Technicolor opens............ 
Oe Tee sos pueseame Theatre. 


Zeffirelli’s Romeo And Juliet 
Filmed In Historic Italian Church 


In Franco Zeffirellli’s Production of ROMEO AND JULIET, a 
BHE Film for Paramount Pictures opening ................ at the 
dissetieseeee Theatre, the star-crossed lovers are married in a 
beautiful Romanesque church set amid the rolling hills and 


farms of Tuscany. 


Director Franco Zeffirelli first saw 
the church of San Pietro in the town 
of Tuscania, near Viterbo, when, 
as a student of architecture at the 
University of Florence, he bicycled 
there to study it. 

His new film version of the 
Shakespeare tragedy has decor and 
costumes of the mid-15th Century 
Renaissance period. Before the 
High Altar of San Pietro, Friar 
Laurence played by Milo O’Shea, 
unites Romeo, portrayed by 17- 
year-old Leonard Whiting and Jul- 
iet, played by 15-year-old Olivia 
Hussey. 

Outside the church’s ruined walls, 
Zeffirelli filmed the scene in which 
Romeo comes at dawn to Friar 
Laurence, who is tending his herb 
garden, to ask that he marry him 
to Juliet, and a scene in which the 
Friar walks Romeo through his 
vineyard. 

An estimated 80,000,000 tele- 
viewers saw Zeffirelli rehearse the 
wedding sequence in San Pietro on 
the evening of June 25, 1967, as 
part of a global “Our World” satel- 
lite telecast, one of RAI’s (Italian 
Television) two live telecast epi- 
sodes from Italy. The sequence, 
lasting six minutes, meant two 
separate days of rehearsals for di- 
rectors and actors, and prepara- 
tions before that involving tons of 
camera equipment, cables, lights, 
generators, and dozens of techni- 
cians. But the global preview was 
a perfect occasion for Zeffirelli 
finally presents the young perform- 
ers to the world. 

The Church of San Pietro is re- 
garded by historians as an admir- 
able example of Roman-Lombard 
architecture of the 7th Century. 
It is considered a work of the 
“Comacini,”’ direct descendants of 
the Byzantine school, who formed 
a colony at Lacio in the Viterbo 
region. 

According to tradition construc- 
tion was begun by Saint Deodato in 
the middle of the Third Century and 
continued in the 11th and 12th 
Centuries. The facade, composed of 
three arched doors facing East, 
has been restored several times— 
under Popes Eugene IV in 1448, 
under Nicholas V in 1450, under 
Julius II in the early 1500’s, under 
Clement XII in 1734, and under 
Pius VII in the 1800’s. The Cen- 
tral door, above which is an elegant 
false balcony, is decorated with 
Arabic-style mosaics. 
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SHAKESPEARE WOULD 
HAVE APPROVED the stars of 
the Franco Zeffirelli Produc- 
tion of ROMEO AND JULIET, 
a BHE Film for Paramount 
Pictures, features the youngest 
performers ever to profession- 
ally play Shakespeare’s star 
crossed lovers. ROMEO & 
JULIET opens ...... at the 
Paiva theatre. 


The huge circular window high 
over the main door has symbolic 
angels surrounding it. Inside the 
circle are Roman-Arabic figures of 
monsters and animals in grotesque, 
fantastic profusion. The two small 
windows alongside are surrounded 
with floral decorations. Under the 
left window there is a relief figure, 
probably Etruscan, of a man 
dancing. 

The long aisle of San Pietro, is 
divided on each side by three simply 
built arches mounted on bases of 
Roman style, but mysterious origin. 
The arches have an unusual design 
of fruit. The floor is a stupendous 
mosaic in the Comacini style. A 
faded fresco on plaster by unknown 
medieval artists is behind the High 
Altar. The wooden roof is being 
restored. 

Now an Italian Government mu- 
seum, San Pietro on its command- 
ing hilltop site outside the walls of 
the old town of Tuscania is a 
serene resting place for the student 
of religion and of ancient design. 
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PARTING IS SUCH SWEET SORROW whispers Romeo (Leonard 
Whiting) as he leaves Juliet’s (Olivia Hussey) baleony. Para- 
mount Pictures presents the Franco Zeffirelli production of RO- 
MEO & JULIET, a BHE film in Technicolor opening ........ 


ALMENE ss SePotR theatre. 
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A FIGHT TO THE DEATH between Romeo (Leonard Whiting) 
and Tybalt (Michael York) takes place when Tybalt kills Mer- 
eutio (John McEnery), Romeo’s friend. Paramount Pictures pre- 
sents the Franco Zeffirelli production of ROMEO & JULIET. 
A BHE film in Technicolor opening ..... St the ick ss theatre. 


Franco Zeffirelli Leading Contemporary 
Interpreter Of Shakespeare 


Franco Zeffirelli, director of the Franco Zeffirelli Production 
of ROMEO AND JULIET, a BHE Film for Paramount Pic- 


Tires, WHICH OPENS ..::....s0a000i. 


AR oo Ea 6 eae Theatre, has 


emerged as the leading contemporary interpreter of Shake- 


speare’s plays. 

Zeffirelli made his motion picture 
debut last year with the highly 
popular “The Taming of the 
Shrew,” starring Elizabeth Taylor 
and Richard Burton. 


His production of ROMEO AND 
JULIET for the Old Vic was a con- 
troversial theatrical success in 
Great Britain and the United States 
and he twice staged the tragedy in 
Italy. Zeffirelli, a native of Flor- 
ence, received a singular honor in 
1966, when he directed the world 
premiere of the Samuel Barber 
opera “Anthony and Cleopatra,” 
the inaugural presentation of the 
Metropolitan Opera at Lincoln 
Center in New York City. 


His other credits range from 
classical to modern theatre and 
opera, encompassing such works 
as “Othello,” “Hamlet,” “Falstaff,” 
“Cavalleria Rusticana,” “Pagliacci” 
and “Lucia di Lammermoor.” 
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FRIAR LAURENCE (Milo 
O’Shea) is the only real friend 
that Romeo (Leonard Whiting) 
can count on. Not being in- 
volved in the family feud be- 
tween the Montagues and the 
Capulets the Friar tries to help 
the star crossed lovers. ROMEO 
& JULIET, A BHE Film in 
Technicolor for Paramount Pic- 
tures, opens ........ at the 
ic enarenseetaite theatre. 


Column Items 


ASTRAY DELAY—A short delay 
during filming of the Franco Zef- 
firelli Production of ROMEO AND 
JULIET in Italy was caused by 
an unusual off-camera accident. 


Olivia Hussey, the 16-year-old 
actress who plays Juliet, suffered 
a bruised lip—playing football. 
She was struck when a kick by 
her co-star, 17-year-old Leonard 
Whiting, went astray, causing 
postponement of the Capulet ball 
scene. 

Miss Hussey and Whiting are 
the youngest performers ever to 
professionally play Shakespeare’s 
star-crossed lovers. ROMEO AND 
JULIET, a BHE Film in techni- 


color for Paramount Pictures, 
OPES ees Ge GHe eee stecees 
Theatre. 


“THE ‘LADY’ IS A PRINCESS”— 
Lady Montague in the Franco Zef- 
firelli Production of ROMEO AND 
JULDE LE copenin gies at the 
dinate Ooi. Theatre, is in real life a 
princess. 

She is the Princess Esmeralda 
Ruspoli, the daughter of Prince 
Carlo Maurizio Ruspoli, whose 
family is descended from Prince 
Talleyrand. She also is the grand- 
daughter of Count Giuseppe Volpi, 
the patron of arts who founded 
the Venice Festival. She also is a 
successful actress and a_ distin- 
guished portrait painter. 

ROMEO AND JULIET is a 
Paramount Pictures Presentation 
of a BHE Film. 


AH ... MERCUTIOW—John Mc- 
Enery, appearing as Mercutio in 
the Franco Zeffirelli Production of 
ROMEO AND JULIET, almost 
lost his chance for the role be- 
cause of a tonsilectomy. 


The actor was unable to speak 
when he appeared for an audition 
with director Zeffirelli, but when 
they next met a month later the 
actor’s booming, resonant voice 
was a factor in his being cast in 
the film. 

ROMEO AND JULIET, a Para- 
mount Pictures Presentation of a 
BEES iilme" Opens (...217.-.2ac at the 
soacdecsustanes Theatre. 


Idealistic Romeo 


Leonard Whiting is a young Lon- 
doner, who although only 17 years 
old, had four years of experience 
on the London stage and in tele- 
vision. The Franco Zeffirelli Pro- 
duction of ROMEO AND JULIET, 
a Paramount Pictures’ Presentation 
of a BHE Film, which opens ............ 
AGRbMees ne Theatre, is his first 
motion picture and he was chosen 
by Franco Zeffirelli—along with 16- 
year-old Olivia Hussey, who is his 
Juliet—after the noted Italian di- 
rector had auditioned more than 
350 British youngsters during an 
extensive search which occupied 
several months. 

Born and raised in North London, 
in the Woodgreen-Hampstead area, 
Whiting is the only son of Arthur 
Leonard Whiting, who manages a 
store where exhibition materials 
are made, and of Peggy Joyce 
O’Sullivan, who works in a tele- 
phone instrument factory. There 
are two younger sisters, Linda, 13 
and Anne, 10. 

Whiting attended school at St. 
Richard of Chichester in Camden; 
an average scholar, he was grad- 
uated just a week or two before 
beginning work on ROMEO AND 
JULIET. 

An agent who happened to be at 
a recording studio when Whiting, 
then 12, was making a record with 
a “pop” group, was responsible for 
the boys’ professional start. After 
hearing him sing, the agent sug- 
gested he try out for Lionel Bart’s 
“Oliver!” which constantly needed 
replacements for its child perform- 
ers. 

Leonard Whiting is 5’8”, weighs 
130 pounds, has blue-gray eyes and 
dark brown straight hair. The 
cinema, theatre, music are his great 
loves, and he would like to become a 
well-rounded performer. proficient 
in all entertainment media. 

Before he faced the cameras on 
location in Tuscania and Pienza for 
ROMEO AND JULIET, he took 
daily voice, fencing and riding 
lessons. 

Director Zeffirelli describes his 
discovery: “He has a magnificent 
face, gentle melancholy, sweet, the 
kind of idealistic young man Romeo 
ought to be.” 


Juliet, A Tender 15 


At the tender age of 15, a shy, 
petite brunette beauty of Argen- 
tine-English parentage was chosen 
for international screen stardom by 
director Franco Zeffirelli from more 
than 300 candidates to portray 
Juliet in his new Technicolor Eng- 
lish language Production, of RO- 
MEO AND JULIET, a Paramount 
Pictures’ Presentation of a BHE 
Film. In Technicolor it opens .......... 
atithereean: Theatre. 


Olivia Hussey is the youngest 
Juliet ever to act the role profes- 
sionally. Zeffirelli describes her as 
“classically beautiful with a husky 
voice and mesmerizing eyes—per- 
fect! Exactly what Shakespeare 
would have wanted.” 


Despite her extreme youth, Miss 
Hussey has had nearly four years 
of professional training, at Lon- 
don’s Italia Conti Drama School, to 
which she returned after ROMEO 
AND JULIET. For nearly two 
years she had acted in the London 
comedy-drama “The Prime of Miss 
Jean Brodie.” She left the play in 
early June to come to Rome for 
final tests and for rehearsals as 
Juliet. : 

She had small roles in two previ- 
ous films—“The Battle of the Villa 
Fiorita” and “Cup Fever.” 

Her pale, olive-complexioned 
beauty, green eyes and dark brown 
waist-length straight hair parted 
in the center, reflect her Argentin- 
ian ancestry. She was born on April 
17, 1952, in Buenos Aires in a Brit- 
ish hospital, to Andreas Osuna, an 
operatic tenor, and to his English 
wife Joy Hussey. A brother, An- 
drew was born a year later. Their 
father died when Olivia was two, 
and five years later she came to 
England with her mother. The fam- 
ily occupies a flat near the Tower 
of London. Her mother works as a 
secretary. 
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DAGGER THIS IS THY SHEATH cries Juliet as she prepares to 
join Romeo in death. Leonard Whiting plays Romeo and Olivia 
Hussey plays Juliet in the Franco Zeffirelli production of ROMEO 


& JULIET. Opening ........ 


APEME Los cee theatre, ROMEO 


& JULIET is a Paramount Picture in Technicolor. 


Romeo Has 17th Birthday 


On June 30, 1967, in Tuscania, 
Italy, “Romeo” blew out 17 candles 
on a six-layer birthday cake and 
admitted he was “chaffed’”’ by the 
occasion. 

“Chaffed” is ‘pleased” in Liver- 
pool slang, popular among London’s 
young set today. 

The term came naturally to 
Romeo, who was otherwise Lon- 
don-born screen newcomer Leon- 
ard Whiting, a handsome, stalwart, 
blue-eyed lad. 

The surprise celebration came 
during the noon-time break in re- 
hearsals for the Franco Zeffirelli 
Production of ROMEO AND 
JULIET, a BHE Film for Para- 
mount Pictures which opens ......... 
BUTI iicshscsteatotrens Theatre. 

Wearing his dark-brown hair in 
bangs in Florentine Renaissance 
style and dressed in a pale blue 
and stone-grey doublet, tights and 
blue ballet slippers, Whiting cut the 
huge “dolce’—a “St. Honore” of 
cream puffs, caramel custard and 
whipped cream made by Tuscania 
baker Firmani Ferrero and_ his 
assistant Angelo Lombardelli. Ital- 
ian “spumanti” (champagne) was 
served in paper cups. 

After the birthday celebration, 
Romeo went to town to consume a 


huge plate of spaghetti “al burro” 
in the cool, vine-covered garden of 
Vincenti Pietro’s Tuscania restau- 
rant, “Al Gallo” (The Rooster), 
where again he was’ wished 
“Auguri” (birthday congratula- 
tions) by the staff of the establish- 
ment. 


Whiting, who has had four years 
of acting experience, was chosen 
for the role after director Franco 
Zeffirelli had auditioned hundreds 
of candidates. 


The famed director has described 
Whiting as perfect for the part. 
“He has a magnificent face, gentle, 
melancholy, sweet, the kind of ideal- 
eae young man Romeo ought to 

e.’ 

Whiting played the role of the 
Artful Dodger in the London pro- 
duction of “Oliver,” has appeared 
on British television and was the 
youngest member of the famed Na- 
tional Theatre, touring with the 
group in Congreve’s “Love for 
Love.” 


For his Juliet, Whiting has 15- 
year-old actress Olivia Hussey, a 
teaming which earns for the mo- 
tion picture, the apt designation “a 
young person’s ROMEO AND 
JULIET.” 
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THE HOLY VOWS OF MARRIAGE are taken by Romeo (Leonard 
Whiting) and Juliet (Olivia Hussey) in the Franco Zeffirelli 
production of ROMEO & JULIET, A BHE Film for Paramount 
Pictures. This Technicolor production opens ........ at the 


nie 5 See theatre. 


Director Franco Zeffirelli Is 
Traditionalist And Innovator 


Franco Zeffirelli, at the young age of 44, already has been 
responsible for many of the most controversial and exciting 
stage productions in history, and has scored equally notable 
success in motion pictures. 


The Franco Zeffirelli Production of ROMEO AND JULIET, 
for Paramount Pictures, which opens ................ EES. acensnsconese 
Theatre, is the youngest, most vibrant and perhaps most revolu- 
tionary treatment of the Shakespeare tragedy ever produced. 


Only Zeffirelli would have the 
imagination and daring to cast as 
the star-crossed lovers, the young- 
est performers ever to play the 
roles professionally—17-year-old 
Leonard Whitting and 15-year-old 
Olivia Hussey. Only a director with 
his intensive knowledge of Shake- 
speare and striking sense of his 
work would move the play back 150 
years to the early renaissance per- 
iod of the stories which inspired the 
Bard of Avon to create his play. 
Only a creative genius who com- 
bines respect for tradition with a 
genius for innovation would con- 
ceive a “young persons’ ‘Romeo 
and Juliet’’’ which is “the essence 
of Shakespeare told in film terms, 
what Shakespeare might have done 
himself if he had been able to visu- 
alize his play in the quick-moving 
medium of the cinema.” 

ROMEO AND JULIET is a work 
with which Zeffirelli has an inti- 
mate acquaintance. The former 
student of architecture was respon- 
sible for a production of the play 
for the famed Old Vic Theatre 
which was a controversial success 
in Great Britain and the United 
States and twice staged ‘Romeo 


and Juliet” in his native Italy. 
Zeffirelli, who was born in Flor- 
ence, abandoned his architectural 
career to work as a designer and 
actor. After appearing in Luchino 
Visconti’s “Crime and Punishment,” the Franco Zeffirelli production 
be ereed Be an as LS fied of ROMEO & JULIET, A BHE 
and art director on three other A ° ‘ 
Visconti films. For the theatre, he Bim, tn.) Pecumicolor opening 
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STAR CROSSED LOVERS 
share but one night of happi- 
ness. The fates will part the two 
before the next day is thru. 
Paramount Pictures presents 


designed sets and costumes. ee CORA EONS atten theatre. 
Accordingly, when he turned to 

direction himself, his works on “Othello,” ‘“Hamlet,” “Falstaff,” 

stage and screen, ranging from “Cavalleria Rusticana,” “Pagliacci” 

modern works to classics and and “Lucia di Lammermoor.” 


opera, bore the mark of a master 
of design and dramatic insight. 
Among the director’s credits, in 
addition to “Romeo and Juliet” and 
“The Taming of the Shrew,” are 


One of his future motion picture 
endeavors will be a unique project: 
new, musical version of the Acad- 
emy Award-winner “Roman Holi- 
day,” for Paramount Pictures. 


Column Items 


YOUNG PEOPLE’S' SHAKE- 
SPEARE—Joining 17-year-old 
Leonard Whiting and 16-year-old 
Olivia Hussey in the Franco Zef- 
fireli Production of ROMEO AND 
JULIET, a “young person’s” ver- 
sion of the Shakespearean tragedy, 
is another teen-ager. 


She is Paola Tedesco, a 16-year- 
old actress-dancer, who portrays 
the important role of Rosaline. 

ROMEO AND JULIET, a Para- 
mount Pictures Presentation of a 
BERRA cONeNS tenes e. at the 
Py ee Theatre. 


FAST RIS ER—Fast-rising 
Michael York marks his third ap- 
pearance in a major Paramount 
Pictures film in approximately a 
year with his starring role in the 
Franco Zeffirelli Production of 
ROMEO AND JULIET. A Para- 
mount Pictures Presentation of a 
BHE Film, ROMEO AND JULIET 


OPENS heckstseesessees at the .c ince 
Theatre. 
York, who plays Tybalt in 


ROMEO AND JULIET, appeared 
as a swinging photographer in 
Paramount’s “Smashing Time” and 
as a young policeman in the com- 
pany’s explosive “The Strange 
Atrair.’” 


SHAKESPEARE PRO—Paul 
Hardwick, who plays Capulet in the 
Franco Zeffirelli Production of 
ROMEO AND JULIET, is no 
stranger to Shakespeare—he has 
played in all but six of the Bard’s 
classics. 

ROMEO AND JULIET, a Para- 
mount Pictures Presentation of a 
BHE Film, opens ...............:006 at the 


OPENING PRESENTS — Leonard 
Whiting and Olivia Hussey, the 
teen-aged stars of the Franco Zeffi- 
relli Production of ROMEO AND 
JULIET, were the recipients of 
handsome gifts from Zeffirelli on 
the first day of filming. 


The brilliant director presented 
Miss Hussey with a 300-year-old 
17-diamond and ruby crucifix on a 
gold chain and Whiting with a gold 
watch. 

ROMEO AND JULIET, a BHE 
Film in Technicolor for Paramount 
Pictures OPeNSiideescsc.cstuaeiee at the 


Still #Spec. 1 


Mat 8A 


THE SCENE IS VERONA, ITALY. The time Early Renaissance, about 1450. The Montagues a 
noble military family and the Capulets, nouveau-riche relative newcomers to the city are deadly 
enemies. Such is the setting into which ROMEO and JULIET are cast, destined for tragedy. 
Paramount Pictures presents the Franco Zeffirelli production of ROMEO & JULIET. A BHE 


Film in Technicolor, opening 


ease reetee at the ........ theatre. 


THE STORY (Not for Publication) 


The scene is Verona, Italy. The time, early Renaissance, about 1450. The Montagues, a 
noble military family, and the Capulets, nouveau-riche relative newcomers to the city, 
are deadly enemies. Senseless squabbles between the hot-blooded idle young men of 
both houses break out constantly in the hot July summer. 


It is Sunday morning when the story opens. Sampson (DYSON LOVELL) and Gregory 
(RICHARD WARWICK), two young Capulets, swaggering about the marketplace on the 
town square, encounter Benvolio (BRUCE ROBINSON) and Abraham (ROBERTO ANTONELLI), 
of the house of Montague, and taunt them into a brawl. In the scuffle Benvolio receives 
a glancing wound and an elderly Montague servant is carried home with a bloodied head. 
The aroused Montague (ANTONIO PIERFEDERIC!) and his retainers set out after the Capu- 
lets, who have continued their rampaging through the city, until an alarm is sounded. 
Peter, servant of the Capulets (ROY HOLDER), runs to the Capulet palace in search of 
Tybalt (MICHAEL YORK), to get him and his followers to reinforce the embattled youths. 


Lady Capulet (NATASHA PARRY), mistress of the houshold, is disdainful of her much 
older husband (PAUL HARDWICK). Cavulet is bargaining for his daughter’s hand with 
handsome young Count Paris (ROBERTO BISACCO). Capulet rushes out to aid his side, 
and arrives at the scene of the frav just as the Prince (ROBERT STEPHENS) rides up and 
sternly silences the fighters, warning both Capulet and Montague that banishment or 
death will be the penalty to whoever, on either side, starts trouble in the city again. 


Where was her son, Romeo (LEONARD WHITING), when all this was going on? asks 
Lady Montague. Romeo, it turns out. was outside the city somewhere, absent all night, 
dreaming—not one to be involved in the senseless quarrels of his elders. Romeo is 
greeted by Benvolio and as they are strolling in the square. they encounter Peter. They 
ask for directions to the houses of guests invited to a ball that night. They decide to 
“crash” the ball when Romeo sees on the list the name of Rosaline. Since the ball is 
in the enemy Capulet house, they will attend it masked. 


Meanwhile, in the Capulet household, Lady Capulet informs her 13-year-old daughter 
Juliet (OLIVIA HUSSEY) that she is soon to be married. and perhaps the announcement will 
be made at the ball that night. Juliet is more excited about the ball than about the 
nossibility of marriage, and her Nurse (PAT HEYWOOD) prattles on about the virtues of 
Count Paris. On the way to the ball, Romeo and Benolio are joined by their friend Mer- 
cutio JOHN McENERY), who chides Romeo for his melancholy. 


At the ball, Romeo sights the lovely daughter of the household. He and Juliet meet in 
the garden, and it is love between them at first sight, although neither knows their 
families are deadly enemies. Tybalt spots Romeo and tries to eject him, but Capulet quiets 
the hothead by saying Romeo is a guest in his house. After the ball, late that night, 
Romeo steals into the walled garden of the Canulets and overhears Juliet, on her balcony. 
calling his name. The young counle declare their love and olan secretly to meet—and 
marry—the next day in the church of Friar Laurence (MILO O’SHEA). 


At dawn the next morning, an ecstatically happy Romeo, who has not been to bed, runs 
to tell Friar Laurence of his new love. At first the Friar doubts the youth’s sincerity, but 
when he realizes it is genuine, he agrees to marry the couple. hoping that such a union 
might serve a worthy purpose—to end the family hatred. Juliet arrives and the marriage 
is performed. 

Outside, in the hot noon sun, Tybalt tries to provoke a quarrel with jesting Mercutio, 
who walks away from him, thus increasing Tybalt’s anger. When Tybalt spies Romeo 
coming from the church, fresh from his secret wedding, he turns on him with words 
calculated to provoke a fight. To his astonishment, Romeo courteously greets him as a 
friend. for Tybalt is now Romeo’s kinsman and he will not fight with him. Outraged by 
what he believes is Romeo’s cowardice, Mercutio picks up the challenge. When Romeo 
tries to intervene. Mercutio is stabbed by Tybalt’s rapier, and dies shouting “A plague on 
both your houses!” 

Now Romeo, the vacifist. must commit himself. He must avenge his dead friend. He 
nicks up Mercutio’s bloody handkerchief and his rapier and races through the streets after 
Tybalt. corners him, and after a fierce duel, slays him. When Tybalt’s dead body is 
carried into the Capulet household it causes great grief. Juliet’s tears. however, are 
tempered with the realization that although her cousin Tybalt is dead, he would have 
killed her husband Romeo. But Lady Capulet is inconsolable. and distraught, leads a mob 
of Capulets to the Prince’s palace shouting “Justice!’’ Although Benvolio explains the 
initial provocation was Tybalt’s, the Prince must keep his word to severely punish- the 
next person to cause a death, and pronounces Romeo’s banishment to Mantua. 

Romeo is in despair and comes to Friar Laurence’s cell. There Juliet’s Nurse finds him 
and bids him come secretely to Juliet’s room that night. Next morning at dawn, the 
anguished lovers must part after their all-too-brief wedding night. Both have a presenti- 
ment that they may never meet again. Almost at once Lord Capnulet comes to announce 
that. despite the familv’s morning for Tybalt. Juliet’s marriage to Paris is to take place 
ne Juliet is beside herself, and she, too, runs to Friar Laurence for comfort and 

elo. 

The Friar thinks of a possible solution. A man of Nature. wise in the way of herbs 
and drugs, he sives her a potion which will cause a death-like sleeo for 40 hours. She 
will awake, he tells her. in the family tomb. but she is to have courage. he will be there 
to snirit her away to Mantua—and Romeo. Juliet takes the potion and the Nurse and her 
family believe she is dead. The funeral procession comes to the Capulet vault, where 
her body is placed. 

Friar Laurence has dispatched a messenger with a letter to Romeo telling him about 
the potion but Balthazar (KEITH SKINNER), Romeo’s servant, unluckily arrives in Mantua 
Wednesday morning, before the messenger, and gives Romeo the news that Juliet is dead. 
In silent grief Romeo buys a vial of poison and rides off to Verona for a last farewell with 
his beloved. 

Romeo, seeing Juliet to all intents and purposes dead, drinks the poison. Too late 
Juliet awakes and sees the dead bodv of Romeo at her feet. Snatching the dagger from 
his waist, she joins him in death. The grieving Friar brings the warring Capulets and 
Montagues together to finally bury their hatred over the biers of their dead children. 


THE CAST (in order of appearance) 


PVG COE ULS eet te re ee eae ne ge he nee orca ie een tee MURRAY HEAD 
Balthia zona eae ert ae ces pec ere ee ca mate KEITH SKINNER 
GROSORY eat roe pie eit ech eee wear eae mane eats RICHARD WARWICK 
SAI PSOP acc eres rac soc se svasaacayh cad OR Gr nse kce eee erase Macatee Ses DYSON LOVELL 
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RMN TINIE oie ti 0 ecg ins oh cs CRA aks excise seed emPRN as ea N El pe NATASHA PARRY 
Orde MOntasue ok tre celeste cea heer cates ANTONIO PIERFEDERICI 
EAC MON TA SUE anes sa ak osc dae cca cea tey eaeale ESMERALDA RUSPOLI 
THeSPFINCE TOL VErONa 28 oes CS ae ee eee ROBERT STEPHENS 
L510] § 01210 eeppienet yee Ae en oeaetre he AR SO ERE Peat ene dee tig yt Wart Rr gL LEONARD WHITING 
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THE NUPSE eee eR Ss cca eee een PAT HEYWOOD 
MGErGuitid: sete ees ce ee See JOHN McENERY 
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Eriat: JORMA See, ee ee Ae Cee ALDO MIRANDA 
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CREDITS 


Producers, Anthony Havelock-Allan and John Brabourne; Associate Producer, Richard Goodwin: 
Director, Franco Zeffirelli; Screenplay by, Franco Brusati and Franco Zeffirelli; Director of Photog- 
raphy, Pasquale De Santiis; Production Designer, Renzo Mongiardino; Art Director, Luciano 
Puccini; Costume Designer, Danilo Donati; Set Decorator, Christine Edzard; Assistant Directors, 
Isa Bartolini, Anna Davini, Dyson Lovell, Carlos Barbieri; Production Manager, Guiseppe Bordogni; 
Sound Recordist, Alexander Fisher; Dialogue Director, Margaret Anderson; Film Editor, Reginald 
Mills; Assistant Editor, John Rushton; Makeup Artist, Mauro Gavazzi; Fencing Master, Niccolo Perna; 
Music Composed by, Nino Rota; Lyrics by, Eugene Walter. 
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IMPORTANT! 
INFORMATION ABOUT 
NEWSPAPER ADVERTISING 


We have outlined below a campaign that is typical 
of the campaigns used in our early engagements of 
“ROMEO & JULIET.”’ The schedule is a concen- 
trated one beginning with an ad on the Sunday 
before opening. 


In this schedule we utilize both ads—with the em- 
phasis placed on the ad using the ‘ROMANCE 
ART,’’ using to a lesser degree the ads with the 
““ACTION ART.’ However, it is important to blend 
both approaches together in the overall campaign. 


A.M. MAT. LINAGE 


SUN MON TUE WED THU FRI SAT SUN MON TUE 


401 204 305 431 203 303 202 204 202 202 
at ooeoue- eee Fre 300 «670 165. 70.70 


P.M. MAT. LINAGE 


430 204 431 431 203 330 202 204 202 202 
400". £69. 500500 ‘5.10 “s00-. 70. 160". 7De 220 


It is extremely important to eliminate any miscon- 
ception on the part of the public that this picture is 
A RESERVED SEAT ATTRACTION. Emphasize in 
every ad the following line—REGULAR CONTINU- 
OUS PERFORMANCES! 


Make sure that your continuous feature times are 
listed in a prominent place in all ads, and if space 
permits, include the feature times for the weekend. 


Include the phone number that is to be called for 
special group and student information and also list 
any student morning show information that is per- 
tinent. 


SN TT 
= COVER ART IS 

= (200 LINES .... 1000 LINES 

= 5 COLS. x ) 141% inches .... 71V4 inches 

= ALSO AVAILABLE IN 

= 150 LINES ..... 600 LINES 

= 4 COLS. x } 10% inches ...... 43 inches 

= (160 LINES ..... 800 LINES 

= 5 COLS. x 1112 inches .... 572 inches 
Siiiiiiniiiiiiiiiiii i ((((( ( ( (  (  (  (  t 
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MAT 505 


MAT 408 


MAT 504 


“DAZZLING! Once you see it, youll never again picture 
‘Romeo & Juliet’ quite the way you did before!” 


No ordinary love story.... 


Production of 


ROMEO 


~ FRANCO ZEFFIRELLI 


masse ne/OLMIA HUSSEY LEONARD WHITING / MLO O'SHEA / MICHAEL YORK /JOHN MicENERY / PAT REYWOQO / NATASHA PARRY / OBERT STEPHENS <=>| a, 


Set / FRANCO BRUSAT and MASOLNDD’AMICD/ ANTHONY HAVELOCK-ALAN an JON BRABOURNE/AICHARDGOOOWNY/FRANICA) TFFFAR || tam | 2077 
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=U 
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= = 4 COLS. x ETB WOR in Oe poet 29/2 inches MAT 401 = 
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= = 5 COLS. x i} 1084 thehes (oy co oe: 5334 inches MAT 501 = 
= = (NSO AINES: codraud’ bhie 1200 LINES = 
= = 8 COLS. x (Ose trees Oe eee Plas. 86 inches MAT 801 = 
iz Ti iii iin 


“BEAUTIFUL! The entire film is a poem of youth, love and violence...a Renaissance “BEAUTIFUL! The entire film is a poem of youth, love and 


recapitulation of ‘West Side Story’ played with pure 1968 passion!” -PLAYBOY violence...a Renaissance recapitulation of ‘West Side Story’ 
an oe i played with pure 1968 passion!” -pLayBoy 


Frayco ZF FIRELL 


ROMEO 
s JULIET 


No ordinary toy 


mmm wr / LMA HUSSEY/ LEONARD WHTING/ ML OSHEA / MICHAL YORK JOHN McENER wn 
PAT HEYWOOD / NATASHA PARRY / OBERT STEPHENS / 2’ / RANCO BUSA and MASOLNO AMC 2977 SOE 
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ANTHONY HAVEOCK-ALAN ad JOHN BRABOURNE / RICHARD GOOOWIN 


> FRANCO ZEFFIRELL TECHNIILOR/ PARAMOUNT PUR beds fe ordinary love story: 2 COLS. x 100 LINES ... 200 LINES 
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MAT 232 


] 20 LINES. eevree#ee#e*#e?¢* .360 LINES 

; : : 31 

3 COLS x} 8 inches eoeoerereeeeee 25 Yn inches MAT 3 ee cS 2s SRS 2 OPEC SECRET 

75 . . . 
BEAUTIFUL! The entire film is a poem of youth, love and 
violence...a Renaissance recapitulation of ‘West Side Story’ 
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BTML UILLULOGLLILLLLLCOLLLLOEALLCLLLGLLLALLCGLAAUCCLOULLGOAULOOLOLOCOCAUOOGLUOOMLULOOLAT LOGO UOGGALLOMOARUCOOORUOOCAOLOUOOOLUOUOAULOAOOOLLUOOOOAOLUOAOIUOOARALEOAATOOOOONIUOONONANLOGHOOUUOGNAULUUONANVONOOTINLOOTINIUOGITITOOOORICOONHINTOGHRI UOONITCOGHITTOONATICONATIVONOTINCOOTTIOOOTIITONTTILOGTI ii 


= 


° 


(7 [ee\ > morvon ricrone assocurien 
AY Lf —_—— RICA 


All advertising in this press book, as well as all other advertising and publicity 
materials referred to therein, has been approved under the Standards for Adver- 
tising of the Code of Self-Regulation of the Motion Picture Association of 
America. All inquiries on this procedure may be addressed to: Director of Code 
for Advertising, Motion Picture Association of America, 522 Fifth Avenue, New 
York, N. Y. 10036. 


All distributors subscribing to the Code are pledged to include the seal, and the 
Suggested for Mature Audiences when required in their advertising. Exhibitors 
are urged to retain the seal (shown above), in approved ads. Keep the SUGGESTED 
FOR MATURE AUDIENCES tag prominently displayed when indicated. This is par- 
ticularly important today. National research has proven that the majority of 
movie-goers want this guide. 
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“DAZZLIN G! The most satisfactory film I’ve seen 


this year! Once you see it, you'll never again picture ‘Romeo 
& Juliet’ quite the way you did before. No literate man of 
1968 should miss this film!’’ 


“STUNNING! This ‘Romeo & Juliet’ is visually stun- 
ning and the novelty of seeing Shakespeare’s star-crossed 
teenagers actually portrayed by actors in the proper age 
bracket lends an exciting dimension to the play!” 

SATURDAY REVIEW 


“BEAUTIFU L! The entire film is a poem of youth, 


love and violence, reeled off at so headstrong a pace that 
young audiences may take Shakespeare’s classic for a 
Renaissance recapitulation of ‘West Side Story.’ Beautiful, 
lyrical, impetuous and bAdicaaaass A. romantic played with 
pure 1968 passion!”’ PLAYBOY 


“BREATHTAKING! It was Franco Zeffirelli’s inten- 


tion to create a ‘Romeo & Juliet’ for this generation of youth 
and he has succeeded brilliantly!’ MC CALL’S 


“REFRESHING! Director Zeffirelli’s vigorous 


film version of ‘Romeo & Juliet’ with two beautiful adoles- 
cents in the leading roles comes as a refreshing reward and 
gives the tragedy a new, updated poignancy in the light of 
the present generation gap!” HARPER’S BAZAAR 


“ARRESTING! Fifteen year old Olivia Hussey and 17 


year old Leonard Whiting are such stuff as dreams are made 
on! Surely one of the most visually arresting films ever 


made!” CORONET 
f 


“PICTURE OF THE MONTH! superiy 


visualized film! The flashes of nudity in the course of the 
wedding-night sequence are handled with taste and re- 
serve. It’s a film to cherish!” ‘ SEVENTEEN MAGAZINE 


cai | 
"SUCCESSFUL This beautiful film is a fabulous 


antidote to all the absurd Romeo and Juliets we have sat 
through on stage and film for ages past. Using very, very 
young stars who are both breathtakingly exuberant and 
beautiful and a lot of virile, rugged action, Zeffirelli has 
made a film that even manages to keep you in suspense!”’ 


COSMOPOLITAN 


PARAMOUNT PICTURES presents 
E FILM 


ABH 


FRANCO ZEFFIRELLI 


ROMEO 
& JULIET 


No ordinary love story.. 


in ae OLIVIA HUSSEY / EONAR WHITING / HILO O'SHEA / HICHAELYORK / JOHN McENERY/ PA HEVVOOO / NATASHA PARRY 


ROBERT STEPHENS / Ze / AANCO USAT and MASOONDO'ANGD/ ANTHONY HAVELOCK ALAN and HN RABOURNE |g 
i FRAN FRE Secs | NW 
200 LINES.....400 LINES 
2 COLS. x1 AYA inches... 28'2 inches meee 


PUTTTTOVHTTUUOTATLOOHTCUOOHIIUOHTTAUUGHITUOGTATUCOOHTIUCGLIIOUOTIUCOGIATIVUGHIICGQATILOUOAAIOOLGTAIIUONTOUULGNINUOUGIALUOLITILIOATITIOUIIULLUGHULULLELULELULLCOAULOLOGALELGLALUUOGHTEUULAOIULOGAULOGEAULOCOGALLOCOOLULOOAUUGLOOLUGOOE PU 


ALSO AVAILABLE 


a aaa 
“BEAUTIFUL! The entire film is a poem of youth, love and violence...a Renaissance 
bes ped of ‘West Side Story’played with pure 1968 passion!” - PLAYBOY 
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THE FRANCO ZEFFIRELLI PRODUCTION OF WILLIAM SHAKESPEARE’S “ROMEO & aut’ 
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“BEAUTIFUL! The entire film is a poem of youth, love and violence...a Renaissance 
recapitulation of ‘West Side Story’ played with pure 1968 passion!” -PLAYBOY 
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“DAZZLING! Once you see it, you'll never again picture 
‘Romeo & Juliet’ quite the way you did before!” —LIFE 
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“BEAUTIFUL! The entire film is a poem of youth, love and 
violence...a Renaissance recapitulation of ‘West Side Story’ 
played with pure 1968 passion!” “PLAYBOY 
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“DAZZLING! Once you see it, you'll never again picture 
‘Romeo & Juliet’ quite the way you did before!” —LIFE 


PARAMOUNT PICTURES presents 
A BHE FILM 


FRANCO ZEFFIRELLI 


Production of 


ROMEO 
© JULIET 


No ordinary love story 


manos ea /OLMIAHUSSEY/ EONARD WAITING / MILO OSH A/MCELYORNai| 
MEN PAT HOE / NATASHA PAR ROBT STEEN 52 py 
FRANCO BRUSAT and MASOLING AIO / ANTHONY HAVELOCK: ALLAN an ow sane 


RICHARD OOOWIN / FRANCO IFFFIRELII / TECHNIGOLOR’ APARAMOUNT PICTURE <EQe:5) 55 


82 LINES ws... 164 LINES mat 204 


2 COLS. oe inches .... . 1134 inches 


9 


“DAZZLING! Once you see it, youll never again picture 


‘ i | 
Tomeog June: Boson the way hed did ee —LIFE RUNNING TIME: 138 MINUTES 
. - a Se ee reer er LULL LLL shies = 
carers TURES pn CC : ADVERTISING BILLING : 
1... | 2 Paramount Pictures Presents ................ 25% : 
FRANCO Zee FIRELLI See ee a ee gt a 15% = 
: : S| SE PR CO eames ee 75% = 
= Production of = 
2 ROMEO AND JULIE Y oS 100% = 
2 Starring : 
BY OORIVIRAHUSSEY eee et ae 50% = 
= LEONARD WHITING cane fo eee 50% 2 
=. MI SHE us ne ee eat aor Co ae 
2. “MICHNER HORM. le. oe) oem a ee 50% = 
B 2 JHIN MOENG RY 222 co. Gr Sac ee pie 50%. - = 
=Rega eV 21% a), 3 aaa i ON RRR nc Oo aor ae 50% = 
MAGA CARRY 5 oar ae ie oo 3 50% = 
Bo ROB nT STEPHENS «2: c te ee ee... 50% =F 
= Made with VERONA PRODUZIONE S.r.|. and = 
= DINO DE LAURENTIIS CINEMATOGRAFICA : 
= S.p.A. no percentage = 
= requirement = 
= Screenplay by = 
= FRANCO BRUSATI & MASOLINO D’AMICO .... 50% © 
= Produced by z 
. : 2 ANTHONY HAVELOCK-ALLAN = 
Ro ordina iry love Stor y. : RENTS UPON: «ole cce Siete be of 2 Boe 50% = 
— - = Associate Producer RICHARD GOODWIN ........ 50% 
z (of director) = 
S | Dileeed by FRANCOZEFFIRELLI.............. 75% = 
SV OECHMICOMORO ek ww be 25% £ 
a Wh PARAMOUNIPRICTURE 8d cn hes 25% § 
= ATIVINUCUUUUUUORITNTTIITATIUUUQCUTINTTTOTITTHTTUCUUUOTTOTINVTTITITIUUUULOGTUQTTTATITITIUUUUUCOUHNTOGTONTTLLUULUOGUTOORIHIOTULULULULLLLLOUIOOTETEAOLLLUULLLUULLGOceeeEeE ceo ft 
i zt oie » FRANCE ba al sm ED 
“ RICHARD BOOIININ / == ~~ FRANCO TEFFIREL || | eomencrey aaa 
Tbe LUNES 0 hcicc peed ew ¢ 348 LINES MAT 303 
Seer ‘ Sy inches... . AACS 24% inches 
66 99 
DAZZLING 
allman VUTVOTUVUPUATOTATHTEVTUTETTOTAT EGLO OTOALOTOTOAPONEAEAUOVOAUOUONEOLALOVEOLOVOVEAVOVOVUVOOVEVOOLOVUILOVONLOLATOGEAUOULALIUEVOOUOUVCOVOVeNEOUOTOOVOVOT OH DHUOV 0 Oo bila alah at pal kannada —LIFE 
: ABOVE AD ALSO AVAILABLE IN = PARAMOUNT PICTURES presents 
= = A BHE FILM 
= 100° LINES = se © 200 LINES = 
= 2 COLS. x 7 Vo inches css ee 14% inches MAT 205 = FRANCO 
EMMI MM WUVTVTTVALUGTUATOGLOATOGUONEUAURLUALUAUOUGTUGUGHUGLUOTCOLOATOOTOUONUO LUO COTUGY CO LETU mm ZEFFIRELLI 
Production of 
46 
DAZZLING! Once you see it, you'll never again picture ROMEO 
‘Romeo & Juliet’ quite the way you did beforet” —LIFE 
fine, e é = 
DAZZLING! Once you see it, you'll never again picture PEEAMOUNT IAMRE NG ieee 
The 


‘Romeo & Juliet’ quite the way you did before!” —LIFE FRANCO ZEFFIRELLI 


PARAMOUNT PICTURES presents Production of 
A BHE FILM 


FRANCO ZEFFIRELLI ¢ 


ROMEO 


ROMEO Q ET 
om JULIET : &] ULI No ordinary 
No ordinary love story. = No ordinary love story a love story.... 
LOR’ AP as. 2 55 
TECHNICO ARAMOUNT PICTURE xy TECHNICOLOR® / A PARAMOUNT PICTURE <e3)55 TECHNICOLOR® A PARAMOUNT PICTURE 
OY 0 | | eae ARE || bt 
sre | Vettes: soa inehes See 2 COUS! site ANE) hes 68 LINES MAT 202 Paper ok MRT 102 


10 


“DAZZLING! Once you see it, you'll 


never again picture ‘Romeo & Juliet 
quite aca wa you did before!” -LIFE 


, 


PARAMOL NEP CTL 
ABHE FILS 


lan Sepa no« uc’ / OLIVIA HUSSEY./ LEONARD WHITING / MILO 0’SHEA / MICHAEL YORK 
JOHN McENERY / PAT HEYWOOD / NATASHA PARRY / ROBERT STEPHENS / 282s 
FRANCO BRUSATI and MASDLINO O’AMICO./ ANTHONY HAVELOGK-ALLANT and <a 


ASSOCIATE PRODUCER = ————CCéO IMEC BY 


JOHN BABIURNE/ ACARD OOO FRANC) ZEFAIRELL tc 


{Bs 96 6) ea 300 LINES 
mi pun 10% inches . . . .21¥2 inches MAT 207 
sini A UTTUTTULTTUTRTTUTTTURRERUTNUOTTORIUOUGTHTADLUOCOOOUHAODOUOUGOAOAOULUUUOUOALIUUOOUGOOOUIOCOUAOORIACOOOOOTOOUOOOTOTIUOOGTOTINUOUOHTINIUOOOOTAIUOCOOATILITUOOTHTTIINUUOOOOTITIIUUOTHTA MMe 
: ABOVE AD ALSO AVAILABLE IN = 
= 6186 HINES So. A 400 LINES = 
= 3 COLS. * Pyetiacwaens.. blsv% 28Y2 inches = 
= MAT 304 = 
i | AGG IGS oe oe. 500 LINES = 
6 ORR Manele eos. 35% inches = 
= MAT 305 : 


CUTTER TTUTTTUT TCT TETRTUTTTTOOTUTTAUURCTETTTTTCTOCSTTLLUUCe A ULCCeROUUCGEOUOULOUULHEOLUUCUCOLOCOULUQCOOAAAOOTCOUUGGOOUIUOLOGUOHOTLULOUOGMHOLUUUUUOGHHOOITULOGTETUUVOOLOGHOEL CLOUD 


= 


“DAZZLING” 


—LIFE 


PARAMOUNT PICTURES presents 
A BHE FILM 


No ordinary 
love story.... 


‘<> TECHNICOLOR® / A PARAMOUNT PICTURE 


73 LINES MAT 103 
5% inches ° 


“DAZZLING” 


—LIFE 


PARAMOUNT PICTURES presents 
A BHE FILM ; 


FRANCO 
ZEFFIRELLI 


Production of 


ROMEO 
& JULIET 


No ordinary 


love story.... 


MILAM SANEPAs-m oa’ / OLIVIA HUSSEY 
(FONARD WHITING / MILO O’SHEA / MICHAEL YORK 
JOHN McENERY / PAT Herod / NATASHA PARRY 
ROBERT STEPHENS / fz 

FRANCO BAUSATI and iin ’AMICO 
ANTHONY HAVELOCK: ALLAN and | OHN GRABOURNE 


RICHARD GOOOWN/ FR ANIC) TEFFAREY | 


TECHNICOLOR” 
APARAMOUNT PICTURE <ES5> 


95 LINES 
634 inches se 


SUIT A A 


MUMULEUULHLGELULOAOeOAIAUCCAEUULUU HE PECUUOHOOORTATITATTEUOUUCTOOOOTTT A TTUUHTTAT AE HTTRET TTT 


“DAZZLING! Once you see it, you'll never again picture 
Romeo & ee ite the boll you did before!" — LIFE 


a ca 


PARAMOUNT PICTURES oe os 


Franco; ZevvineLut 


“ repel -/ QUVIA HUSSEY, LEONARD WHITING / MILO 0’ sl dell 


2 COUS. x 


110 LINES 
77/3 inches . 


“DAZZLING” 


—LIFE 


rca PICTURES presents 


—" 


FRANCO 


ZEFFIRELLI 


Production of 


ROMEO 
& JULIET 


TECHNICOLOR'/ APARAMOUNT PICTURE = €E{S8555 


VUTLITITIYATHTTTT 


MVOULCUAUUAUOHLUGLUUAT COT VOOT COA UOT ODT 


VODIUUPUUTTV NUTTY ED UUDI TAVITA 


Beeline 220 LINES MAT 206 
. 15% inches 


BOTH MIDGETS 


ON 


MAT 101 


“DAZZLING” 


PARAMOUNT PICTURES presents 4 BHE FILM 


™ FRANCO ZEFFIRELLI 


ROMEO 


@ JULIET 


EDS TECHNICOLOR® 


4 PARAMOUNT PICTURE 


NTE TTT TTT ETE ti 


ITT LUTTUEHORELOUOLUEOUCATUOTELAUUALOA EUG CCAR UORUORA CON UOATLOATOAUGTCOEEeR RET ELAAO UAT OO HAT 


—LLRE 


UTVTHRERTANHUGHAGHLUAUOALOAUALEGLUAALAAUOUOUAUUATUATEALOAEAAUOLCGTUGLCGTAAACALAUOCORUOOAUUALUGLOA COA UOAUOAUOAUOALONEOTUERUOTUONCOAUOTOGA UOT COLA OA TOG OT CEA POT 


SPECIAL 
AD 

FOR 
MULTIPLE 
RUNS 


ob 


12 


TUUTUUVHIUUUTETUGTHLLUOLAULCGULTULOLIILUGOAULUUGUUUOCHALLOGLE UIUC cD be 


WHIT 


TUUUMTTOERTTATUATHATAA LUTEAL ATLA ORCA 


TUITE, UT TNTT 


TUNUIUUTST ENTE TUIN 


AUTO LEATUAAUAL 


UTTVUTVUTTUTUELUAUL LEA LO EEA LOLUALUALOATULEELAUGL 


UV HUAAUSTUGATURATUGTCUGH LORCA COAL 


| 


zl ATUHTUOHTVA URAL UCU 


"PARAMOUNT PICTURES pr 
; ee FHL M 


ATOVIVIITUONHTIUUGTILUOTINTTVATTIUONTILOGRTTIONTITUOVTTIUUGHIITEGTTNUOATITUOOATIONTHTIUOVIITUOGTIURGOVIATN UOHTITVONTIUNUGTITVOSTATIUONATINOGSTILUONITIUOGTITUONATILOGTATEOONITCONITI LOGO ELOGIEOUOAIALUOGARLOLGAAEOGSOUULONLUUUOOGUOLOGOATULOGAEOOOGAULLOLAOUUOLADOL 


MUVUUUOUOVATIAVUOONHHALINUUUUAOVAALUUUGOOHHOAIAUUOUHAAUUCUOOOOTALOCUOOLLITAIOUUOUVOAIOINRUALECUUOTAOLLUOOOOTHOLILOCLOOOTIOLUULUOUHHAYOOLLOLLOOLOOUCOTOTOLUULGLLUOLLLIOLOGLOSTAOULILOGOGATAULODeLOe 


NOW TODAY TOMORROW 


FRANCO /EFFIRELLI 


STARRING. 


PRODUCED BY 


4 COLS. x 


VVLDUTLVUILUTTTVUAIVTHTTT 


150 LINES ..... 
1034 inches . . 


RomEo 


& JULIET 


ASSOCIATE PRODUCER 


Seages 600 LINES 
i hema: 43 inches 


| UVVUTLUUUELELALUUALUULULLUUEUALCR LOGO Co 


é ING! Once you see it you'll never again picture | 
-Romeod ult on the way you did before!” 


THNTINILUTTIH 


STARTS 
BE WEDNESDAY § 


ff AT THESE CONVENIENTLY 
LOCATED THEATRES! 


LIFE 


LAVA AUMUAU AQUA AAUT 


ci 
AUQUQ ELUTION AE TTA ETT 


Ht 


MAT 404 MULTI 


TUUTUALUUUALUUGHLLLALLULORUUUGAULUOALULGGALUEALELUGLOOLUCUAEOCOGLUCGALUULALUOLLUULLO UGA CLOGLEQORUCOEALUGROOTUUGTUOAAIOOGRUCORTOOGAUGOTAUOAAOGHIOGAOUUGULCOOTLOOATIOOOLUOCHTONTIOPNGO CHA HULU 


ABOVE ALSO AVAILABLE IN 


CHORE. @, SO De Oe 4 68 8S Wr ou 6s) 6 ae 


5334 inchee MAT 503 MULTI 


UAMMISULAJUISHUSAJIVOUNLAJUUJA)ULLUQIGQUC UL UASAKLURS AOU SS AOSTA LAPONO LULL 


THT TL 


OUTPUT Le Go 


TUT U HLA LTOGLCELUO ILA COM PLIERS EUOL ELEC LOO 


ft 


UTTITYOUNNTCTENTAUUUONNELUTUNEAAUUUOOSEAEOCUGUONPRUCQOQESAEGUQOQOQUEUUUUOOOERLUUOLLGSNUUOQQQOEOGGOQGONEEUOOQLUREUUOOOGONULEYGEONEGSUOQESEOEUUQSNEEOUEUOSESREAT SOOPUOE TUUUNRAUAVGEDRE YOANN LAGE USUON UTS RDA 


ETATHUTULULUCURUNNTOGUITLUNUOUUUITURIOLIEUTUUTUUUULUUULULTUUTUULULUUUTUELEUC LULL LULU 


MUSIC 


The soundtrack album for ROMEO & JULIET has been released by Cap- 
itol Records. In addition, a 45 r.p.m. version of the love theme from the 
Franco Zeffirelli production has been recorded by Hugo Winterhalter 
and his orchestra for release on the Musicor label. 


The soundtrack album contains not only the beautiful score composed by Nino 
Rota, but also many dialogue highlights from the motion picture. Rota’s music 
is authentic to the mid-15th Century Italian setting of ROMEO & JULIET and 
features the ballad ‘What Is Youth.” 


The ballad, with lyrics by Eugene Walter, is sung in the ballroom scene by 
Bruno Filippini, a young Italian singer who for five years has been the principal 
soloist of the Sistine Chapel Choir. 


Capitol and Musicor Records have alerted their distributors the importance of 
both of these exciting selling tools. 


SUGGESTIONS 


Paramount suggests that you contact the Capitol and Musicor distributors in 
your area, and make sure that they have plenty of records and promotional 
material for your needs. Also check with the major record retailers in your vi- 
cinity to be certain that they have a good stock of records available. The re- 
tailers can also be checked for promotions including: 


@ Major counter and window displays. 


®@ Special co-op ads in connection with the opening of the film at 
your theatre. 


® Cross-plugging and in-theatre sales of both the album and the 45 
r.p.m. 
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Dialogue Highlights with Original Score 
Composed and Conducted by NINO ROTA 


The Following Artists Have Recorded “A TIME FOR US”, The Lovely Song from ROMEO & JULIET as a Single Recording or as Part of an Album. 


eC Design-Pickwick Hugo Winterhalter with Raymond LeFevrre 
: ; Eddie Heywood oo... Musicor 
Ferrante & Teicher ............ United Artists Faby Lt Pe CO a 
Jimmy Wisner with his 
Henry Mancini oo... RCA Victor orchestra and chorus ............ Columbia Living Marimbas 


sinha dee nate Kapp The Creative Crowd ..............0......... Dot Leroy Holmes .................... United Artists 
pee ks, eae Dot Shirley Bassey ................ United Artists London Soundstage ................ Columbia 
es RCA (Camden) Fireflies ..........ccccc...... Paures Records Big Hits of ’68 ...... Longine-Symphonette 


Consult your local directory for the CAPITOL record distributor in your area. 


FASHION ¢ ela 


TIE-INS 


At present the stirring excitement of Franco 
Zeffirelli’s “ROMEO & JULIET” should prove 
inspirational for great impact promotions. 


The film does much to reawaken a youthful identi- 
fication with the aristocratic ‘‘star-crossed lovers.” 
What story could be more inspirational for a Bridal 
Promotion! 


Your young prospective audience has been read- 
ing magazine breaks on the film in Ingenue, Co-ed, 
Seventeen; the College Brides in Glamour, Made- 
moiselle; on to the audience of Vogue and Harp- 
er’s Bazaar. Manufacturers of women’s fashions 
have done Romeo & Juliet fashion promotions, 
namely The Now Generation, Ronnie Fashions, 
Modern Deb and Petites by Suzy. Sheffield felt 
the impact as did Yardley of London. 


A fashion show, properly timed with full fashion 
windows, is the best promotional opportunity for 
each store to generate excitement. For the store 
using imagination and initiative the effects are far- 
reaching. 
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BOOK AND MAGAZINE PROMOTION 


The Franco Zeffirelli Production of ROMEO & JULIET 
has inspired a special paperback movie edition of the 
Shakespearean tragedy to be published by Scholastic 
Book Services, the world’s largest paperback book 
club for students. 


Scholastic Book Services, which is a unit of Scholastic 
Magazines, has organized over 250,000 individual 
book clubs in classrooms throughout the United States, 
from kindergarten through grade 12. Its paperback 
edition of Shakespeare’s play will be extensively illus- 
trated with scenes from ROMEO & JULIET, a Para- 
mount Pictures Presentation of a BHE Film. 


ROMEO & JULIET has been receiving special attention 
in youth publications for some time. The film has spe- 
cial appeal to youth because of the casting of 17-year- 
old Leonard Whiting and 16-year-old Olivia Hussey, 
as the star crossed lovers, the youngest performers 
ever to play these parts professionally, and director 
Franco Zeffirelli’s fresh approach to the play. 


Scholastic Magazines has given the motion picture the 
most extensive coverage ever accorded a film in its 
various publications, with special features on the film 
appearing in Practical English, Co-ed, Scope and 
World Week. Its periodical directed to classroom in- 
structors, Scholastic Teacher, also has devoted its 
pages to the film. 


Paramount reached and is continuing to reach the 
youth market in many ways, including fashion tie-ins 
with. Seventeen Magazine and Best & Co. department 
store, special Youth Premieres prior to opening plus 
an extensive advertising campaign with ads that have 
youth appeal. 
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Illustration of the special 22” x 17 2” 
Poster for classroom display in con- 
junction with the sale of the paper- 
back edition of ‘‘Romeo & Juliet’. 
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SPECIAL 
SOUVENIR 
BOOK 


Available for sale in your theatre is a very 
special and unusual souvenir book which 
truly compliments the magnificence of 
“ROMEO & JULIET.” 

Included in this FULL-COLOR book are the 
story of how “ROMEO & JULIET” was 
made, candid portraits of the stars, an ex- 
planatory text of “ROMEO & JULIET” plus 
interesting material compiled from the ex- 
haustive research done for this highly ac- 
claimed motion picture. 

This souvenir book is a valuable publicity 
item for your theatre as well as for the 
film. It is taken home and shown to neigh- 
bors, friends and relatives and referred to 
as a source of information and pleasure. 


Order This Handsome Souvenir Book From: 


National Publishers Inc. 
1472 Broadway N.Y. 10036 


STUDY GUIDE 


“ROMEO & JULIET” is generally acknowledged to be the 
classic of all love stories. Franco Zeffirelli has taken this 
beautiful story and made it into the type of film that to- 
day’s “NOW” generation has rated a MUST SEE. 


Since the interest in this story has been intensified by the mak- 
ing of this film, many schools that include ‘‘Romeo & Juliet'’ as 
part of their English curriculum will welcome significant and 
applicable materials. 


Pho Eyed 


Therefore a special study guide as shown here, has been ie 
assembled for school distribution. Written by a professional 
educator, this study guide explains the background of the 
story as well as its social significance. 


FRONT & BACK COVER > 


Use this study guide for an additional item to create interest 
and generate enthusiasm in this market that has tremendous 
boxoffice impact. 


CENTER SPREAD ® 


$8.00 Per Thousand F.O.B. 

Plant Imprinting at the following prices: 
First 1,000 .. . $5.00 

Added thousands, $3.50 Per Thousand 
Over 5,000 $3.00 Per Thousand 
Folding—$2.00 Per Thousand 


Rush Your Order Direct to 


HARRY K. McWILLIAMS 
151 Lafayette St., New York, N.Y. 10013 
212-925-5013 for Rush Orders. 


Shipping—by parcel post special. 


We will bill you for postage charges. Large shipments by truck. 
Shipping charges collect. Check or money order must accom- 
pany order. 


SCREENINGS AND PREVIEWS 


“ROMEO & JULIET” requires a comprehensive advance screening program covering all 
the media; opinion makers, promotional, group contacts, sales contacts, student and edu- 
cational leaders available. 


Extensive screening campaigns have been executed in every situation with emphasis on 
YOUTH. Listed is a suggested screening outline following patterns proven successful in 
our current engagements: 


SCREENING ROOM PREVIEWS 


Screening 1: High School and College newspaper editors, radio station personnel, magazine con- 
tacts, fraternity and sorority leaders; student organization leaders. 


Screening 2: Daily newspaper, contacts; include feature writers, fashion writers, promotion manager, 
roto editors, columnists. 


Screening 3: Radio and TV contacts, DJ’s, station personalities, station librarians, management and 
personnel. 


Screening 4: Music screening, including record dealers and distributors. 
Screening 5: Critic screening to include all newspaper radio and TV movie reviewers. 
Screening 6: Group sales contacts including School Principals, English Teachers, Jr. H.S. Teachers, Board 


of Education Officials. 


lt may not be necessary for you to have this many previews, the possibility exists of com- 
bining any of the above screenings depending on local circumstances. 
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YOUTH PREMIERE 


One of the most vital ingredients of our campaigns on ‘ROMEO 
& JULIET’’ was the staging of a special ‘‘Youth Premiere.” In 
every situation we were able to tie-in with a youth oriented- 
‘Top 40" radio station, the station hosting a special premiere 
for members of their listening audience. This showing is to be 
held at the theatre preferably the night before opening. It is to 
be a special one show only performance—not a sneak preview. 


The station can give the tickets away to their audience in any 
manner deemed fit. The evening, however, must become more 
than just a preview. It must become a gala event, a Hollywood 
Premiere complete with all the festivities for the young people 
in your town. The station should have their DJ’s on hand in the 
theatre lobby. Popular local musical combos should play out 
front, in the lobby or inside the theatre before the film starts. 


In Philadelphia Pepsi hosted the preview—and made it a 
real special event. This part of your campaign is vital. You 
must have the cooperation of a radio station for this youth pre- 
miere. It is extremely important to get the two week to three 
week exposure on their station. It is also important that young 
people be able to identify with ‘ROMEO & JULIET."’ Working 
with stations such as these will give us the identification. 
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The honors keep com- 
ing in for Franco Zeffi- 
relli’s magnificent pro- 
duction of “ROMEO & 
JULIET”, 


This classic love story 
has received Scholas- 
tic Magazine’s ‘Bell 
Ringer Award’ and 

has been honored as 
Seventeen Magazine’s 
‘Picture of the Month’. 


These coveted magazine 
awards alert more and 
more people as to the 
excellence and entertain- 
ment value of “‘Romeo & 
Juliet’’. 
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STIMULATE TICKET SALES WITH PREPARED LETTERS 


In every town there are various groups, which from time to time plan theatre 
parties. “ROMEO & JULIET”’ is the perfect picture for such a purpose. Schools, 


that you reach them by utilizing the letters shown here. In the early play- 
dates of ROMEO & JULIET, this approach has proven to be a highly success- 


churches, clubs and organizations would welcome the suggestion that they 


attend a showing of this great Franco Zeffirelli production and it is urged 
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CHURCH GROUPS LETTER 


Reverend Sir: 


One Beise celine. c ROMEO & JULIET, a distinguished motion 
picture based on the famous Shakespearean drama, will open 
Wa [paket nein Sie Theatre. This powerful film, which has 


already won awards, citations and critical raves throughout 
the world, provides an opportunity for a most rewarding ac- 
tivity for ‘church groups. It is an ideal choice as a theatre 
party for your congregation, a fund-raising drive, youth pro- 
gram, club social and other worthy endeavors. 


This motion picture provides a memorable experience for 
everyone. We feel that you will find ROMEO & JULIET a film 
of exceptional depth, power and drama impact—providing an 
unparalleled evening of entertainment. You will be treated 
to two of the most extraordinary performances by the 
youngest duo ever to portray the tragic couple on screen 
—Leonard Whiting and Olivia Hussey. 


| will be happy to assist you in making arrangements for 
your parishioners to see ROMEO & JULIET, while, at the same 
time, raising funds for your church and its work. We are 
now accepting requests for group tickets which, as you know, 
are available at special reduced rates. 


So that you may receive good seat locations, it is important 
that you contact me as soon as possible. 


If you have any questions, won't you please call 000.000.0000... 
Most cordially, 
Theatre manager 


STUDENT SHOWS LETTER 


We feel that ROMEO & JULIET, a distinguished motion pic- 
ture, will be of very special interest to educators and 
students. 


Produced and directed by Franco Zeffirelli, the film intro- 
duces the youngest performers ever to portray William 
Shakespeare’s tragic couple on the screen—seventeen-year- 
old Leonard Whiting and sixteen-year-old Olivia Hussey. Quite 
apart from the historical significance, ROMEO & JULIET 
is a motion picture of exceptional depth, wit and dramatic 


intensity. Filmed in Technicolor, the motion picture has won 
world-wide acclaim by national magazines such as Seventeen 
Magazine, and has appeared on the Ten-Best Lists of a great 
majority of critics throughout the United States. 


We are now accepting requests for group tickets. So that 
you may receive good seat locations, it is important that 
you contact me at as soon as possible. 


Sincerely, 
Theatre Manager 


ful means of selling extra tickets. 


ANNOUNCING....LETTER 


ANNOUNCING ... 


ROMEO & JULIET, the internationally 
acclaimed Franco Zeffirelli production, will open at the 
Theatre. 


It is an ideal choice for groups and fund-raising organiza- 
tions wishing to sponsor theatre parties. 


This powerful film, beautifully photographed in Technicolor, 
introduced the youngest performers ever to play the roles 
of Shakespeare’s ill-starred lovers to the screen—seventeen- 
year-old Leonard Whiting and sixteen-year-old Olivia Hussey. 


Winning awards, citations and critical acclaim throughout the 
world, ROMEO & JULIET brings a new magnificence to the 
motion picture medium. It is a film with such depth, power 
and extraordinary acting, that it leaves an indelible impres- 
sion of splendor on every audience. 


Not only will it provide an unparalleled exciting evening of 
entertainment and a highly successful fund-raising program, 
but your members will benefit from our special group rates. 


We are now accepting requests for group tickets. So that 
you may receive good seat locations it is important that you 
contact me as soon as possible. 


If you have any questions, won’t you please call 


Most cordially, 
Theatre Manager 


CO-OP NEWSPAPER AD HEADER 


Merchants in your area who handle such products as jewelry, It is also probable that you could sell the idea to a department 

dresses, cosmetics, records etc., can be easily convinced of the idea store, who in turn could use the page for advertisements for any 

of sharing a cooperative newspaper page with you. This co-op of its departments. 

will also have an ad for “ROMEO & JULIET” which announces the Either way, this co-op is an excellent promotion for “ROMEO & 

playdate at your theatre (See illustration). JULIET” and the word-of-mouth that it stirs up will be of great benefit 
to you. 


ve These Romant; 
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TECHNICOLOR / A PARAMOUNT PICTURE 
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ceils, aban ss eaten “DAZZLING! Once you see it, you'll never again picture 
‘Romeo & Juliet’ quite the way you did before!” -LIFE 
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These co-op headers are available in 8 columns (mat 8A) and 5 columns (mat 4A) from your local branch of National Screen Service. 
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LIFE loved “ROMEO & JULIET”’. 
“THE MOST SATISFACTORY FILM I'VE SEEN THIS YEAR.”’ 
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Generation 
Gap in 
Verona 


ROMEO AND JULIET 


| ee Zefhrelli’s Romeo and Juliet 
is so good that I hate to get trapped 
by that old question—is it really 
Shakespeare? But the argument is 
unavoidable. Mr. Z has kicked over 
theatrical tradition by using bona fide 
teen-agers (Leonard Whiting, 17, 
and Olivia Hussey, 15) as his teen-age 
lovers and by frequently substituting 
action for beloved Shakespearean 
words. The result, after the film’s 
March opening in London, was a 
storm of controversy. 

The British, bless °em, take their 
Shakespeare seriously. There are still 
purists among them who say that the 
Bard should be read only, and never 
performed: Coleridge is said to have 
asked that all stage Shakespeare be 
banned by act of Parliament. It is un- 
derstandable, therefore, that nine 
tenths of the British critics hated the 
movie. I think they’re dead wrong. 

It is true that Zeffirelli Has com- 
pounded his offense by cutting, even 
eliminating whole scenes, and that his 
visual approach minimizes the poet- 
ry. But his reckless gamble on youth, 
in bringing two of the most celebrat- 
ed roles on earth to this most intimate 
ofmedia, pays off. His opus is not only 
Shakespeare enough for me; it’s also 
the most satisfactory film I’ve seen 
this year. 

His beautiful young lovers may not 
have the mastery of classic diction 
that older matinee idols could have 
brought to the roles, but they give 
such a convincing portrait of adoles- 
cents bursting with sexual hunger 
that, for the first time, it seems, we 
understand all the impetuous, idiotic 
things that they contrive to consum- 
mate their love in a hostile adult 
world. Observe Juliet reacting rebel- 
liously to the frustrated rage of her fa- 
ther when she refuses to marry Paris 
and you know Zeffirelli has captured 
what Shakespeare was trying to say 
about the generation gap. The scenes 
may be in ancient palazzi, but, filmed 
with untheatrical documentary light- 
ing, they seem Iess far removed from 
us in time. We see with a mild shock 
of recognition that the old folks rep- 
resent an existing social order against 
which hot-blooded, individualistic 
youth must rebel to make a better 
world—even on pain of death. 

Zeffirelli’s 17-year-old Romeo and 
his buddiés are the idle young men 
of an affluent Renaissance society 


CAPTURED BY 
“ROMEO & JULIET” 


The film received a review that literally glows with sincere praise, and 
the millions of readers of LIFE Magazine are now aware of the fact that 


Life Magazine 
Sept. 6, 1968 


who, in doublets and hose, hang out 
on the streets of Verona much like 
the way-out crowd on a college cam- 
pus today. They are boys, not men— 
and this gives a curious quality to 
John McEnery’s excellent Mercutio, 
for he looks older, perhaps 25, and 
should have left the gang long ago 
but really has no place to go. Even 
the youthfulness of the intense Ty- 
balt (Michael York) adds a new di- 
mension, for we can see how his bul- 
lying could give way in a few years 
to decent qualities of leadership. 
Romeo’s revenge on Tybalt for the 
slaying of Mercutio becomes, in Zef- 
firelli’s hands, five minutes of a spec- 
tacular tussle, 
with hand-held cameras following the 


sword-and-dagger 


boys through the hot, dusty streets 
of Gubbio (an Apennine town north 
of Rome that served as stand-in for 
Verona). 


Ro here is bound to be argument, 
even in this country, about whether 
this classic has been changed too 
much, or, considering the potential of 
movies, not enough. To me it seems 
just right. Juliet’s sleeping potion so- 
liloquy, for instance, is eliminated. 
But this preposterous 42-hour-potion 
gimmick seems credible here, ex- 
plained by Milo O’Shea as Friar Lau- 
rence. Why? Because the camera re- 
veals so much of Juliet’s fear, as well 
as the new maturity that makes her 
resolute, that her later soliloquy is un- 
necessary. 

Zefhirelli knows how to make movy- 
ies move. He uses his camera with 
beauty and invention to fill the gaps 
in the shortened text. The Capulets’ 
feast. for instance, where the lovers 
meet, is a dazzling production num- 
ber. The balcony scene which follows 
is not a set-piece, but shows us two 
adolescents so hungry for each oth- 
er’s kisses that they barely have time 
for the famous lines, and parting, for 
them, seems more like torture than 
“sweet sorrow.” Then there is the cul- 
mination of their one night together, 
staged with such taste that it seems 
entirely natural when a nude Romeo 
walks from his marriage bed to see 
whether it is the lark or the night- 
ingale who sings outside. 

Let’s concede to Coleridge that the 
only authentic interpretation of 
Shakespeare, for the individual at 
least, is in the reading. But no liter- 
ate man of 1968 should miss this film. 
My guess is that once you see it you'll 
never again picture Romeo and Ju- 
liet quite the way you did before. 


Mr. Rapf is a screenwriter, director, 
critic and lecturer on the film. 


by Maurice Rapf 
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STUDY GUIDE Reprinted Through Courtesy of 
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BY TOM ANDREWS and JAN AUSTELL. William 
Shakespeare is alive and thriving in Franco Zeffirelli’s 
film, Romeo and Juliet. It has an excitement and authen- 
ticity that communicates to the “now” generation. The 
language is Shakespeare’s, the setting is mid-fifteenth 
century, the costumes are of the period, but director 
Zeffirelli and his youthful performers have pumped new 
life into Shakespeare’s play, making it relevant to today, 
aptly demonstrating that the bard “‘was not of an age, but 
for all time.” 


In terms of today’s youthful rebellion, social pressures 
and generation gap, this film touches home. Played, for a 
change, by 15, 16 and 17 year-olds, Shakespeare’s young 
men wear their hair long; they roam the streets eyeing and 
talking about girls: rival gangs brawl and somebody gets 
hurt—15th century “switchblades” were as real and longer 
than today’s. Romeo and Juliet’s youthful love challenges 
the traditional blind hatred between their families, the 
Capulets and Montagues, and threatens the social stability 
of the older generation. This hatred has long been accepted 
by the establishment; Romeo and Juliet’s budding romance 
is out of order, and therefore must be carried on behind 
the backs of their parents. Juliet’s defiance of her parents’ 
choice of a proper match for her illustrates that a lack of 
communication between the generations is not unique to 
the 1960’s. 

Myriad approaches to studying Shakespeare’s plays can 
be thought up, especially when more than one medium is 
involved. We(at Kent School) prefer to have the students 
see this film first. Then, with the images and moods of the 
performers vivid in their minds, students can return to the 
written play more ready to “see” the words. 

The oft-quoted and much abused line, “Romeo, Romeo, 
wherefore art thou Romeo?” will have a vivid poignancy 
for the student who remembers Olivia Hussey as Juliet 
standing on her balcony longing for her newly discovered 
love. When Romeo rises from Juliet’s bed early on the 
morning he is to leave Verona by decree of the Prince, 
Juliet pleads to him to stay. In this moment there is no 
cute silliness in the line, “It was the nightingale, not the 
lark . . . believe me, love, it was the nightingale.” Juliet’s 
emotion is real. She is speaking from her heart. 

The following questions may help to stimulate and 
guide a discussion of Zeffirelli’s film, Romeo and Juliet. 


—1. How is Tybalt’s gang like the street gangs of today? 
How do these groups act? What do they talk about, and 


what do they do? After Tybalt’s gang baits the Montagues 
with harsh jokes and raw insults, what are the immediate 
visual and audible reactions to the violent deaths of Mer- 
cutio and Tybalt? Does the Shakespearean language bother 
you in the opening scene in the market place? How about 
the brightly colored costumes of Tybalt’s gang? Do they 
seem foreign and weird, or do they seem “mod” and “in”? 
Are they helpful in revealing the character of Tybalt and 
his gang? Does the length of their hair seem old-fashioned? 
Someone observed that there is in the film such a likeness 
to the young people of today that all the kids in Zeffirelli’s 
street gang need are transistor radios cocked to their ears. 
Shakespeare himself used anachronisms in some of his 
plays; but suppose Zeffirelli had called for his players to 
carry transistor radios; what would the effect be? 


—2. Why does Romeo fight Tybalt? Is he a good enough 
swordsman to defeat Tybalt in a formal duel? What is the 
effect of having them fight a hot-blooded, youthful 
scramble on Verona’s streets rather than a graceful contest 
masterfully executed? While Romeo inflicts the fatal 
wound on Tybalt by sheer chance, what does the whole 
struggle do for the character of Romeo, the young lover 
with stars in his eyes? 


—3. Put yourself in Romeo’s place. You are a 17-year- 
old boy, intelligent, energetic, with a group of buddies to 
go around with, and you are very much interested in girls. 
Or put yourself in Juliet’s place. You are a girl not quite 
fourteen, pretty and passionate, yet dutiful. You have just 
been told by your mother that girls younger than you are 
wives and mothers already, and that your parents have 
chosen your future husband, and that they expect you to 
behave accordingly towards him at your parents’ party this 
evening. Do you think that Leonard Whiting, the seven- 
ten-year-old actor who plays Romeo, and Olivia Hussey, 
the sixteen-year-old actress who plays Juliet, act naturally 
in their parts? Can you believe in them? What do they do 
with Shakespeare’s dialogue that gives the words warmth, 
humor and immediacy? If the words sound silly to you, 
can you imagine similar conversations between a boy and 
a girl today who are sure they have fallen in love at first 
sight? 

—4. The song, “What Is Youth,” the young man sings 
during the Capulet’s party was written especially for this 
movie. What does it add to the scene of Romeo and Juliet’s 
first meeting? How does it help the young lovers to meet? 


How do the words comment on the behavior of the 
lovers? Their joys? Their frustrations? In what ways do 
they foreshadow coming events? Although “What Is 
Youth?” is a new song, it could have been written in the 
1400’s. What does this suggest about other folk songs 
written today by Bob Dylan or Joan Baez or Simon and 
Garfunkel? Can you name some other modern folk songs 
that may have relevance to Romeo and Juliet? Is the 
poetry in the folk songs of today worth studying? 


—5. Friar Laurence wears an old robe and lives in a 
practically bare cell in an’old monastery, yet he is por- 
trayed as a youthful man of God with worldly experience 
and knowledge. Does he show or express any feelings 
against the establishment? That is, the society represented 
by the Capulets and the Montagues? Friar Laurence kids 
Romeo about being fickle and about staying up all night. 
Yet in church he decides to help Romeo and Juliet marry. 
Why? Later, he harshly urges Romeo to be a man, to show 
some courage, and to stop sniveling about his troubles. 
Later still, he calls on Juliet to show courage and stamina 
in their plan to reunite her with Romeo. What motivates 
Friar Laurence to do the things he does? Do you know 
a clergyman today who would act as boldly to aid young 
people asking for help? If he does the right thing in help- 
ing them, does Friar Laurence deserve any blame for what 
happens to the two lovers? 


—6. How do the actors and director illustrate the so- 
called generation gap between the older and younger 
members of the Capulet and Montague families? What 
seems to matter most to Capulet and his wife? Love? 
(Remember the first view we have of Lady Capulet at a 
window looking across the courtyard at her husband?) 
Money? Social position? Etiquette and proper behavior in 
society? How do they show it? Can you tell how much 
regard they have for Juliet’s thoughts and feelings? How? 
How much attention and guidance do you think Romeo 
receives from Montague and his wife? Do you think that 
they know their own son? How do you know? The nurse, 
a robust, earthy woman, relishes her part in the romance 
of Romeo and Juliet; yet when Romeo is exiled to Mantua, 
the nurse sides with Juliet’s parents in calling for Juliet’s 
marriage to Count Paris. What does the nurse reveal about 
her own character in doing so? 


—7. How are the similarities and differences between 
the two families—Capulets and Montagues—shown on the 
screen? How does each family respond to the battle in the 
streets early in the film? How does each family respond 
to the words of the Prince of Verona? Do the families 
have similar reasons for hating each other? Do we know 
what either family’s reasons are? What is distinctive about 
the costumes of each family? What is the difference be- 
tween Tybalt’s behavior and Benvolio’s, or Romeo’s, or 
for that matter, that of the bitter and cynical Mercutio? 
Do you get the impression that the men of the Capulet 
family are noisy, boastful, and arrogant to contrast with 
the no-less-passionate, but more moody, scholarly, and 
artistic men of the Montague family? 


—8. Why do the scenes between Romeo and Juliet seem 
so natural and passionate in spite of the Shakespearean 
language they use? Does Juliet’s joyously happy laughter 
seem appropriate to what is happening between her and 
her young lover? Does their parting on the balcony seem 
like. “sweet sorrow”? Why do they part to await their 
meeting the next day? Do you think that the director was 
trying to make a point by having Juliet’s hair pulled tight, 
bound in a single braid, and confined by a cap while she 
wears tailored, formal costumes in her “public” appear- 
ances, yet in her scenes with Romeo after the party, her 
hair is down, hanging loose, and her costumes are less 
formal and more loosely fitting? When is Juliet more free 


to be herself? Does the nudity of the young lovers after 
their wedding night together offend you, or does it seem 
quite natural and tastefully handled? Does the poetry they 
speak, including their references to the lark and the night- 
ingale, seem natural or artificial and stilted? Does it help 
to preserve the beauty and honesty of their relationship or 
do their words seem strange and out-of-place? Why? 


—9. The Prince of Verona stands for law and order; 
when he speaks, everyone listens. He is above those he 
rules, as the camera angles on him help to illustrate, but 
how effective is he in governing or directing the human 
passions at work in the characters of the story? He warns 
against acts of passion, assigns more or less just punish- 
ment when they are committed, and he records their cost, 
but how much law does he enforce and how much order 
does he establish? How much can he do? What is the 
effect of his cry, “All are punish’d,” near the end of the 
film as the corpses of Romeo and Juliet lie between him 
and the crowd of mourners dressed in black? Is he blam- 


ing the two families for what has happened? Is he giving —10. Zeffirelli made two changes in the plot of Shake- 
up all attempts to govern Verona? Is he saying, in effect, speare’s play. In the play a plague prevents Romeo from 
“I cannot govern well as Prince until all of you learn to learning the truth about Juliet’s “death.” In the play 
govern yourselves as responsible human beings”? Is he Romeo, arriving at Juliet’s tomb believing that she is dead, 
similar to any of those in authority today whose job it is meets Paris, who has arrived only moments before, and 
to rule wisely and well? Romeo kills him. In the film these things do not happen. 


Do Zeffirelli’s changes make sense to you, or do you think 
that Shakespeare’s script would be better left unchanged? 
If you think these changes are improvements, what does 
your conclusion suggest about Shakespeare as a profes- 
sional dramatist? 


<r : —11. What was your impression of the misty beginning 

of the film with the camera moving down into Verona? 
Did you get the feeling that you were going into the past? 
How about the end of the film as the characters walked 
toward the camera which was focused on them from 
below? What was your impression of the exchange of 
looks, the handshakes and embraces, and then the blend- 
ing of the two family groups while the credits came on the 
screen? Does the ending have anything to say to us today? 
Does tragedy unite us? 


Tom Andrews and Jan Austell teach at the Kent School 
in Kent, Conn. 
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